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Staff member’s weight loss shown on ESPN 3

Boys & Girls Club offers refuge for children
For the past seven years, the social work department has been sending volunteers to the Boys & Girls Club

By Jared Huhta
Arts & Entertainment Editor

Alumni Josh and Heather Barkley lost a combined total of 175 lbs. after Josh was told his weight may be impacting their ability to have children 

“I’m trying to lose weight.”
This would be a typical 

response when asking someone 
why they’re working out or 
improving their eating habits. 
And with good reason. According 
to the Center for Disease Control 
and Prevention, 35.7 percent of 
United States adults are obese, 
with that number expected to be 
over 40 percent by 2020. But 
these two alumni are working 
hard to not be a part of that unset-
tling statistic. 

Heather Barkley, a 2010 
master’s degree graduate and co-
ordinator for graduate and adult 

marketing, and Josh Barkley, a 
2010 adult degree graduate, real-
ized their weight affected many 
aspects of their life, including 
their desire to start a family.

“We had been trying to have 
children for three years,” Josh 
said. “My weight was part of the 
reason we weren’t having chil-
dren. My doctor told me I needed 
to lose weight, and that kind of 
sparked it for me.” 

Among infertility, Josh’s doctor 
also told him that his testosterone 
was low and that his thyroid was 
basically dead. He weighed 375 
lbs.

“I wanted to do everything that 
I could control and let God take 

care of the rest,” he said. “Hope-
fully, he’ll bless us with kids.”

Josh began his weight loss ef-
fort in July 2011 when he joined 
a Cross Fit 
work out 
program at 
Fort Wayne 
Strength and 
Conditioning 
and changed 
his diet to the 
Paleolithic, or 
“caveman” 
diet, a nutritional plan based 
on consuming wild plants and 
animals. He exercised six days 
a week, often at 6 a.m., before 
work. The results have been 

staggering. Josh now weighs 240 
lbs., going from a size 50 waist 
line to a size 38.

“Every time I go to the doc-
tor, they are just 
amazed at how 
much weight I 
lost,” he said.

Heather watched 
the changes Josh 
had made in his 
life, and a month-
long complication 
from a miscarriage 

in October 2011 led her to alter 
her lifestyle as well.

“It was a very difficult time,” 
she said. “I had to make some 
changes to feel better about 

myself. If I could become 
physically stronger, the mental 
and spiritual parts would also 
improve.”

Heather also worked out and 
dieted with Josh. She has lost 
40 lbs. since then, dropping 
two dress sizes. Overall, the 
Barkleys lost a combined total 
of 175 lbs. 

Looking back, they are 
thankful for the encourage-
ment and community they 
receive at their gym, a place 
where “we’re letting our light 
shine,” Josh said.

“There are people there that 
consider themselves atheists,” 
he said. “As believers, we’re 
called to witness to people 
but also not cram Christ down 
their throat. There’s more to 
it than my drive. That defines 

who we are in Christ and who we 
are in the gym.”

The Barkleys’ light is shining 
on a national level as well. Their 
massive weight loss was featured 
on an ESPN 3 broadcast of a 
Cross Fit competition.

“It was pretty wild,” Heather 
said. “ESPN is the last channel I 
ever thought I’d be on.”

The video made its way to 
YouTube, allowing other Cross 
Fit gyms in Colorado, New York 
and California to post the video 
on their website. 

 “[Losing weight] is a life long 
commitment,” Josh said. “But it’s 
also just getting off the couch and 
doing it.”

“We’re physical, spiritual and 
mental beings,” Heather said. 
“We have to take care of our-
selves in all three levels in order 
to be truly healthy.”
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‘I Am a Forester’ campaign features local alumni on billboards

My weight was 
part of the reason we 
weren’t having chil-
dren. My doctor told 
me I  needed to lose 

weight, and that kind 
of sparked it for me.

  – Josh Barkley

THEN AND NOW: Josh and Heather Barkley lost a 
combined total of 175 lbs.                      Photos provided

Billboard provided

“This campaign is exciting. It is exciting 
to see how this idea that we had a couple 
months ago has really taken off 
and become a great thing,” Jeff 
Berggren, senior vice president 
for enrollment management 
and marketing, said. “We are 
looking forward for how it will 
continue to grow.”

The campaign idea came 
from the nationwide famous “I 
Am a Phoenix” slogan, used for 
the online school.

“The goal of the ‘I Am a For-
ester’ campaign is to focus on 
traditions and the campus’ spe-
cific offerings and make them 
more widely known, especially 
in the Fort Wayne area,” said 
Berggren.

Ashley Smith, associate di-
rector for media relations and a 
member of the Marketing Task Force, said 
the campaign is a way to show the variety 
of programs available.

“This campaign is a great way to con-

nect the people of Fort Wayne to Hun-
tington, making them more aware of this 
university,” she said.

The Marketing Task Force began by 
making a list of individual alumni who 
represented what they felt the school stood 
for and who are currently working in Fort 
Wayne. There are presently three differ-
ent individuals who appeared on “I Am a 

Forester” billboards.
Jay Peters, a 1980 alumnus, is an 

elementary school principal at Forest 
Park Elementary. There are four different 

billboards showcasing him in different 
locations near Forest Park Elementary, 
including Glasgow Avenue, Main Street 
and West State Boulevard.

Berggren said that Peters has sensed 
community pride when he tells his stu-
dents why he is on a billboard.

The campaign aims to make people 
aware that there is more to the school than 

its small-town location, Berggren said.
“It is having a great impact in some 

ways that people aren’t even aware of, and 
we want to share that,” he said.

Along with Peters the billboards show-
case Emily Frankle, a 2011 alumnus, and 
Adam Widener, a 2009 alumnus.

Frankle, a Parkview Hospital nurse, 
appears on billboards on Saint Joe Road, 
West Washington Center Road and Leo 
Road North.

Widener, WANE-TV broadcast journal-
ist, appears on billboards on West Jeffer-

son Boulevard, West Main 
Street, on US 930, east of 
New Haven and the inter-
section of Ardmore Avenue 
and Engle Road.

Berggren said the cam-
paign’s main resource is the 
billboards, but the slogan 
is also in different medias, 
such as TV ads and different 
forms of advertisement.

The campaign hopes to 
advertise wherever possible 
using the new slogan. They 
hope to add to the three ex-
isting personalities and have 
10 people showcased in total 
by the end of October.

“This is a great tool for 
the university, and we hope 

that we are able to make people more 
aware of the impact we are having,” Berg-
gren said.

By Sara Marshall
On Campus Editor

New program aimed at creat-
ing stronger bond between 
campus and Fort Wayne area 
begins with billboards

Stepping into the worn brick building 
that serves as the Huntington County Boys 
& Girls Club is like walking into a deafen-
ing mixture of sounds.

The halls and rooms echo with the 
sound of children playing: balls bouncings, 
feet smacking on tile and loud, screechy 
voices. 

A few children play basketball, while 
others occupy their time in the homework 
room or play games on the Nintendo Wii.

Since 2001, the Huntington County 
Boys & Girls Club has served as a place 
for elementary, middle and high school 
students to play and work on school work. 
However, their purpose is more than help-
ing students academically.

“The Boys & Girls Club’s main mis-
sion is to help kids reach their potential 
as citizens and students,” Sarah Wust, art 
coordinator and alumna, said.

Wust started working at the Boys & 
Girls Club in January, leading a photo and 
design technology program. The club also 
offers leadership programs, health classes 
and mentoring.

The social work program has been send-
ing student volunteers to the club since the 
fall of 2005.

“The students provide one-on-one time 
that sometimes the Boys & Girls staff 
don’t have the flexibility of doing,” Carla 
MacDonald, assistant professor of social 
work, said. “A lot of times that one-on-one 
is just talking if someone had a bad day at 
school.”

Amanda Shoup, a senior social work 
major, helped out with the Boys & Girls 
Club during her freshman year through her 
Introduction to Social Work class.

“It was an interesting experience,” 
Shoup said. “We got to work not only with 

the kids but also with the staff.”
She said it was stressful for her at times 

because of the different age groups that the 
club cares for.

“I think that was a good experience be-
cause I think that you’re going to have that 

in basically any job,” she said. “There’s 
always going to be chaos in some form.”

The Huntington Boys & Girls Club is 
open from 2:30 p.m. to 7 p.m. Monday 
through Friday. For information on how to 
volunteer, email Carla MacDonald.

By Laura Watson
Reporter

SAFE PLACE: The Boys & Girls club has served Hun-
tington County for 11 years.             Photo by Laura Watson
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